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List of Abbreviations

1. AC : Assembly Constituency

2. BLO : Booth Level Officer

3. ECI : Election Commission of India

4. EPIC : Elector Photo Identity Card

5. EVM : Electronic Voting Machine

6. KABBP : Knowledge, Attitude, Behaviour, Belief and Practices

7. MLA : Member of Legislative Assembly

8. MP : Member of Parliament

9. SVEEP : Systematic Voters' Education and Electoral Practice

10. VFC : Voter Facilitation Centre

11. NFHS : National Family Health Centre

12. LS : Lok Sabha

13. IPS : Inter-Personal Communications

14. INGO's : International Non Governmental Organizations 
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2. Objective
1. Overall increase in turnout over last assembly election, including in the identified low polling 

stations.

2. Inclusive elections in active participation from excluded groups/ communities.

3. Removal of gender gap. 

4. Increase in postal ballot voting by facilitating and educating service voters.

5. Visible enhancement in the quality of electoral participation in terms of informed, ethical and 
inducement free voting.

2.1 Situation Analysis

Details of the election district where polling percentage was less than the state average of 80.20% in the 
last Loksabha Elections.

Polling percentage in Lok-Sabha Election-2014

Sl_ No Election District Polling % Deviation from State 
average i.e. 80.21%. 

1 Karimganj 76.16 -4.02
2 Hailakandi 76.08 -4.09
3 Cachar 75.76 -4.42
4 Dimahasao 67.18 -12.99
5 Bokajan 79.33 -0.84
6 Diphu 79.42 -0.75
7 Hamren 81.07 0.9
8 South Salmara 90.81 10.64
9 Dhubri 87.68 7.51

10 Bilasipara  87.23 7.06
11 Goalpara 87.13 6.95
12 Gossaigaon 79.75 -0.43
13 Kokrajhar 79.30% -0.87
14 Chirang 79.93 -0.25
15 Bijni 88.04 7.87
16 Baksa 81.34 1.16
17 Barpeta 86.35 6.18
18 Bajali 76.88 -3.29
19 Bongaigaon 83.57 3.39
20 North Salmara 86.91 6.74
21 Kamrup 83.87 3.7
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22 Kamrup Metro 73.64 -6.53
23 Nalbari 80.3 0.13
24 Rangia 76.65 -3.52
25 Udalguri 81.01 0.84
26 Mangaldoi 84.27 4.1
27 Tezpur 77.51 -2.66
28 Biswanath 82.45 2.28
29 Gohpur 77.38 -2.8
30 Morigaon 80.72 0.55
41 Nazira 79.35 -0.82
42 Charaideo 81.44 1.26
43 Lakhimpur 79.02 -1.15
44 Dhakuakhana  78.93 -1.25
45 Dhemaji  77.3 -2.87
46 Jonai 74.4 -5.77
47 Dibrugarh 80.56 0.38
48 Tinsukia 78.56 -1.61
49 Margherita 77.33 -2.84
50 Sadiya 71.9 -8.27

State Average 80.21 

Details of polling stations, AC-wise, district-wise with lowest turnout in last Assembly Election and 
reasons thereof have been attached as annexure.
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3. Strategy
1. Voters to be targeted not just as one-way receivers of information, but interactive participants and 

multipliers of messages.

2. Maximum partnerships (government and non-government including media).

3. State level communication content development. 

4. Target maximum voters through all available media including social media. 

5. Eff ective utilization of all available government media platforms and government premises like 
Railways, Post Offices, Bank branches and ATMS etc. 

6. Diff erentiated messages for diff erent target groups including evidence-based targets.

7. Integrating messages with celebrities and popular events. Events should be more aggressively and 
visibly organized. E.g. rallies should involve prominent citizens, clubs/ associations and publicized 
for mass participation. 

8. General voters to be encouraged to contribute to SVEEP campaign in their constituencies by 
volunteering. They may be called Democracy Volunteers equipped with promotional materials and 
all information on FAQ.

9. DEOs have innovated at their level and prepared specific operational plans by identifying excluded 
communities in each constituency.
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4. Management & Monitoring
Mid period review and constant monitoring of SVEEP programme in the districts will be conducted to assess 
the efficacy of the interventions including, about the timely and proper utilisation of funds. Regular Video 
Conferences may be organised by the office of the CEO with all DEOs for review of implementation.

Key Highlights of the Monitoring and Evaluations:

• Mid period review and constant monitoring of SVEEP in the district by DEO

• Regular Video Conferences by CEO with all DEOs for review of implementation

• The programme shall be reviewed at the national level by the Commission.

• A reporting format has been circulated

DEOs to submit a report to the CEO based on:

• analysis of the overall turnout in their district

• analysis of the registration ahead of polls

• analysis of the comparative turnout among women, urban voters and youth

• analysis of the turnout of the identified excluded groups / communities at specific polling stations

• analysis of the comparative turnout in the identified 10% of the lowest turnout polling stations

• Voters to be targeted not just as one-way receivers of information, but interactive participants and 
multipliers of messages.

• Maximum partnerships (government and non-government including media).

• State level communication content development. 

• Target maximum voters through all available media including social media.

• Eff ective utilization of all available government media platforms and government premises like 
Railways, Post Offices, Bank branches and ATMS etc. 

• Diff erentiated messages for diff erent target groups including evidence-based targets.

• Integrating messages with celebrities and popular events. Events should be more aggressively and 
visibly organized. E.g. rallies should involve prominent citizens, clubs/ associations and publicized 
for mass participation. 

• General voters to be encouraged to contribute to SVEEP campaign in their constituencies by 
volunteering. They may be called Democracy Volunteers equipped with promotional materials and 
all information on FAQ.
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Elements Timeline

Setting up of SVEEP Core Committees at State and Districts.a. 

State SVEEP Core Committee to be headed by the CEO shall supervise b. 
the implementation of the SVEEP Plan in the entire State. The Committee 
shall have representation from various departments, agencies and 
organisations. 

The District SVEEP Core Committee to be headed by DEO/ CEO (ZP) to c. 
supervise the implementation of the SVEEP Plan in the district. Each 
District shall appoint a Nodal Officer, in charge of SVEEP. S/he will function 
as the Member Secretary of the Committee.

Periodic video conferencing by the CEO office with all DEOs to review d. 
implementation of the SVEEP Plan. 

DEOs shall submit a report to the CEO within a month of closing of polls, e. 
with detail evaluation of interventions carried out in their districts. They 
shall analyse registration, overall turnout, and comparative turnout among 
women, urban voters and youth, besides identified excluded groups and 
the 10% lowest turnout PS.

CEO Office shall submit documented report to the Commission within two f. 
months of closure of polls.

Fortnightly Election Reporting Format to be submitted to ECI (attached as g. 
annexure)

Baseline survey of Voters’ Knowledge, Attitude & Practices to be completed. h. 
(Endline survey to be completed within 3 months post-election to assess 
the impact of interventions.) 

Formation of Booth Awareness Groups (BAG). They will focus on Ethical i. 
Voting; communication material to be widely shared with BAGs.

Week 1

Week 1

Every week

By 1 month of close of 
polls 

By 2 month of close of 
polls.

First report from date 
of poll announcement

Baseline-done. Endline 
post-election

Week 3
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5. Interventions

5.1 For the Left Out

Elements Deadline
1.  Political parties to be requested to deploy PwDs, Women and members of marginalized 

groups as their polling agents on poll day, as this will help in sensitization of people 
towards the marginalized communities and would also inculcate confidence among 
the marginalized communities to come out to vote.

Week-1

2. Meeting with CSOs working with PwDs for including and facilitating the diff erently 
abled into the electoral process. Week-2 

3. Meeting with reputed NGO/CSOs working for homeless population.  Week-2 
4. Messages to be conveyed through the armed forces’ clubs, mess, army schools, 

defence personnel wives’ welfare associations, canteens, facilitation centres at 
cantonment areas. 

Week-2  

5. Tie up with local AIR on their special broadcasts for electoral awareness. Week-1 

5.2 Rural Intervention

Elements Deadline
• Events should be more aggressively organized and visible. Eg. Bi-cycle rallies 

should involve prominent citizens, clubs/ associations and publicized for mass 
participation.

Feb-March 
2016

• Meeting with ASHA workers and Siksha Karmis. Engage them in the drive, as much 
as possible. Week 2

• Meeting with Self-help Groups Week 2
• Demonstrative (e.g. how to vote in EVEM) campaign need especially be spread 

across tea garden areas, remote rural areas etc.
Feb-March 

2016
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5.3 Urban Intervention

Elements Deadline
• Events like bike rallies should invite icons and celebrities from cinema, music, 

media, intelligentsia, sports etc. May be organized in association with a bikers’ club 
or youth group.

Week-3

• Democracy Van with voter list for spot check and correction if required. Week-4
• Meeting with employee associations including those of municipal workers. Week 2
• Meetings with local clubs/ groups etc. Week 3
• Guidelines to corporate houses for ensuring participation of their employees in the 

electoral process, especially those who are not permanent residents of their place 
of duty.

Week 1

5.4 New Voters

Elements Deadline
• Meeting with representatives of state-level students’ unions. Week-2
• Get together of college students’ union body office-bearers. Involve them in 

registering all unregistered students including those admitted for fresh academic 
session.

Week-2

• Campus Ambassadors to be appointed preferably from among student union office-
bearers. Week-2

• Induction meeting of Campus Ambassadors to be organized. Week-3
• Democracy clubs can be formed in each college like Eco clubs/ Science clubs etc. 

and membership may be made automatic to all students. A young professor should 
be made Coordinator.

Week-2

• Organize quiz, debate, extempore speech, essay contests on significance of 
democracy, elections and voting right among college students. Week-1 to 4
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5.5 Women

Elements Deadline
• Exclusive drives targeting housewives. Week-1 to 4
• Special contest for women may be organized. Week 2 
• Special drives for women engaged as migrant labor/ part time house maids/ rag 

pickers/ other on the street workers etc. Week 2

• Special drives for women traders in unorganized sector like vegetable vendors etc.  Week 3
• Meeting with representatives of mahila samittees/ ladies clubs etc. besides reputed 

women teachers/ women opinion leaders. Week 2

5.6 For Ethical and Informed Voting

Elements Deadline
• For promoting deliberate, informed and ethical choices during elections, guidelines 

may be presented to elected representatives, candidates and political parties. Week-4

• Phone numbers of election expenditure observers/ helpline numbers should be 
widely publicised. Week-4

• Ensure real time availability of data on election expenditure, donations, instances of 
vote buying and paid news as this may impact informed voting decisions. Week-4
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6. Facilitation
1. Operationalize online registration, name search facility and responsive online grievance redressal 

on CEO’s website. 

2. PS location on Google Map—available and functional and widely publicised 

3. The helpline number 1950 to be activated and widely promoted.  

4. Conduct infrastructure audit ahead of election (BMF facilities).

5. Facilitation to include mandatory facility of drinking water and toilets at all PS. 

6. Report on last Baseline Survey of Knowledge, Attitude, Behaviour, Belief and Practices (KABBP) 
of Voters in Assam says, ‘People face difficulties to reach to the polling station due to lack of 
transportation facility in remote areas’, hence transportation facility need be provided wherever 
required in certain areas. 

7. Make as many PS disable-friendly as possible 

8. Ensure Factories and Industries give holiday on poll day 

9. There should be an advance press brief on all facilities available for the voters.
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7. Media
Elements Deadline

• Content reproduction in local language and dissemination (Comic Strip, Posters, 
Audio, Video etc.) available at Voter Education Channel (as applicable). Week-1-2 

• Fresh 30/45 second urban youth specific Audio Spots to be developed in local 
language for FM Radio audience. Week 2

• Fresh 10/20 second TV spots in local language with state icons and celebrities to be 
produced. Week 2

• Production of Vote Theme Song with Video. This will be circulated on all channels 
and popularised. Week 2

• Technicalities of the voting process to be explained in simple, practical manner 
though a short AV.  Week 1 to 4.

• Display advertisements in newspapers to be published all leading dailies. Week 2

• Design of hoarding and poster creatives.  Week-2

• Mounting locations of the hoardings should be preferentially strategized and not 
randomly chosen.  City centres, highway points, campus areas, rural markets should 
be preferred.

Week 1

• Running of a Facebook page. Promotional materials will also be released on this 
interactive media.

 Week-1 
onwards

• Targeted age-specific internet ads for young voters.  Week-1 
onwards

• Interactive phone-in programme should be designed for airing on All India Radio 
where a designated election officer will answer all voter queries. RJ shows on similar 
lines could be arranged on FM radio stations. 

Week 4

• Bulk SMS on voter awareness. Week 4

• An ‘I SHALL VOTE’ campaign may be launched. Famous personalities to be roped in 
for making public appeals and this campaign may be made viral.

 Week-1 
onwards

• Street Plays can be eff ectively utilised.  Week-4 

• The organizing committees of popular events/ festivals may be officially appealed 
to include the voter awareness and participation messages for on-stage endorsing 
and appealing to the public as per local convenience.

Week 2

 • Inter-personal approach in the form of Sankalp Patra through Primary School 
students, or Appeal letters by the DEOs to senior citizens/other specific groups, or 
BLOs house to house visits cannot be substituted. 

Week-3 to4 

• Government Departments should be insisted that their websites should display 
SVEEP messages and include link to the CEO website during election period. 

 Week-1 
onwards 
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7.1 PRESS AWARENESS CAMPAIGN
PLAN OUTLINE FOR SVEEP, ASSAM

BACKGROUND

With the 14th Assam Assembly elections in Assam slated to be held in around April 2016, the tenure of 
incumbent government is going to end in June 2016 – the state will go to the polls to elect the people’s 
representatives in 126 assembly seats. The last election in the state was the parliamentary polls in 2014 
where the people of Assam recorded a voter turnout percentage of 80.12% – one of the high turnout 
states in the country. However, it has been seen that the turnout percentage distribution varies widely 
across the state, with non-voters constituting a sizeable section of the citizenry who have chosen not to 
exercise their right to franchise. Among the citizens who do vote, it has been observed that in instances, 
the voter does not cast his/her vote responsibly, without due thought, and swayed by various factors that 
influence the vote.

CAMPAIGN OBJECTIVES

Although Assam fares relatively better in terms of electoral participation, there does exist a gap in the 
form of non-voters who form one-fifth of the state’s citizenry. Given this background, the objectives for 
the press communication campaign envision achieving the following:

• Attain maximum enrolment and maximum voters’ turnout

• Educate about qualitative, informed, and ethical electoral participation

The communication campaign would seek to achieve these objectives after and analysis of the citizen’s 
motivations to vote or not to vote, and then with the below presented messages/content that would seek 
to:

1. influence the motivation to not vote and convert it to an intention to vote

2. reinforce the motivation to vote making the resolve to vote stronger

COMMUNICATION APPROACH

The approach is to communicate to the non-voter first to convert him/her into a voter, and 
communicate to the voters next.

First, the approach would be to target the non-voters with messages/content that would seek to influence 
the motivation to not vote and convert it to an intention to vote. Subsequently, the target will be switched 
from non-voters to voters. In both cases, the message/content is based on a “logical platform” as opposed 
to emotional appeals. 

MESSAGE TO THE NON-VOTER

For a non-voter, the lack of motivation to vote stems from an apathy borne out of very rational factors. 
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Emotional appeals to non-voter to cast his/her vote because it is his responsibility and duty as a citizen 
have limited impact and are able to convert only some non-voters into voters. The message to the non-
voters be based on a logical platform i.e. showing the eff ects of non-voting can have on their society 
and the government they get. Such messages would resonate with the non-voter and influence his/her 
thought process to see things diff erently.

MESSAGE TO THE VOTER

The voter on the other hand has already resolved to cast his/her vote. Hence, the messages directed at 
the voter would convey that they cast their votes responsibly – to exercise the right to franchise seriously, 
being informed about the choices, with due diligence and ethically.

PRESS ADVERTISEMENT SUGGESTED ARTWORKS

Presented in the following pages are some suggested press advertisement artworks following the above-
mentioned communication approach. Two diff erent artwork routes are presented here – one featuring 
state icon Adil Hussain and the other without the state icon featured.

The artworks presented here are in the size of a quarter page. However, they can be modified/adapted to 
any size as per the needs of the campaign.
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8. Partnerships
The network of partnership will be developed at the State level and also at District level for implementing 
the SVEEP Plan., in line with the ECI Frameworks of Engagements with various partners.

CEO and DEO office shall provide partner agencies requisite resources and available outreach materials 
at State and District level respectively.

While preparing for partnerships, specific purposes may be clearly indicated one by one.  A sample table 
of possible partnerships is given below. Write letters, meet as far as possible.

Organization Purpose

Information & Public Relations, 
Government of Assam (GOA)

For using their outdoor media space and for using their LED 
billboards for messages, apart from issuing ads to newspapers.

Northeast Frontier Railways For publicity at railway station premises.

Assam State Transport 
Corporation and Transport 
Commissioner

Publicity on bus panels.

BSNL and other telecom 
companies

For bulk SMS service to their 18+ customers.

All nationalized and private banks For voting reminders on ATM machines

Education department, GOA For appealing to all principals for 100% enrolment of young 
voters, Campus Ambassadors, Democracy Clubs

Health & Family Welfare 
department, GOA

For publicity on government hospitals/ dispensary premises

Indian Oil Corporation and other 
oil companies

For posters/ stickers on petrol pump premises

Guwahati Municipal Corporation 
& municipalities 

For identifying excluded groups like beggars, besides safai 
karmacharis, rag pickers etc. and including them in the electoral 
process.

Non-Resident Associations in USA, 
UK, UAE etc.

For participation of non-residents into the electoral process 

Registrar of Cooperative societies/ 
Food & Civil Supply Dept., GOA

For canvassing among the shareholders at the PDS fair price 
shops

NYKS, NSS, NCC For mobilizing young voters and the excluded groups

FM Radio stations For airing jingles and developing radio campaigns

TV Channels For airing promos and scrolling tickers
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9. Inputs on SVEEP
(A) NEW INITIATIVES:
• ‘EVM on Wheels’ – specially customized vans, with EVMs on board, moving around, familiarizing 

people with the use of EVMs.

• Bulk SMS to voters, for awareness and participation.

• Launching of Election Mascots in some districts

• Running of SVEEP messages on LED Billboards, scrolls in news channels and video clips in cinema 
halls

• Hosting of PVC Sky Balloons in various prominent location, with messages to the voters to cast their 
vote.

• Democracy walls, signature campaign, pledge to vote, selfies for first time voters on the day of polls.

• Involvement of Tea Garden workers. Meeting with Tea Estate Managers & Tea Estate Leaders to 
encourage voting in Bagaan areas. Also conducting of interactive sessions with women voters of Tea 
Garden areas.

• Placing sticker on gas cylinder regarding the poll dates and making the voters aware of poll with the 
theme as, “Do Vote”.

• Felicitation of elderly voters.

• ECI’s edutainment material has been developed in Assamese and Bengali Version and distributed to 
all DEOs for awareness campaign.

(B) INFORMATION FACILITATION AND DISSEMINATION THROUGH MEDIA
• Partnerships with Doordarshan, All India Radio, DAVP, DFP and private channels and FM Radio 

stations for information dissemination.

• Messages from state icons.

• Cycle rallies, street plays, special drives in market places and college campuses.

• Details of Pregnant Women collected from the ASHAs and they are requested to sensitize those 
mothers to cast the vote.

• Social Media campaigns

(C) SETTING UP OF MODEL POLLING STATIONS
• At least two numbers of Model Polling Stations per LAC are being set up. The Model PS will have 

various voters’ facilitation services.

• Total Model Polling Stations: 252

• Additional Facilities:

i) Welcoming group

ii) Medical team

iii) Comfortable sitting arrangement



33

iv) Eatery

v) Felicitation of eldest voter in traditional manner. Getting tree planted by him

vi) Free toff ees to small children accompanying their mother.

(D) HELPLINE MANAGEMENT SYSTEM, WEB AND SMS BASED SEARCH 
FACILITIES
• For a direct interface with the people, a toll free helpline number 1950 has been launched by CEO, 

Assam. Anyone can call to this number and can submit their queries regarding correction of their 
name in the voter list; they can even lodge a complaint regarding any issues related to elections.

• Voter’s search facility has been made available on CEO’s website. Also, one can download the mobile 
app ‘Electoral Search’, either from the website or from Google play store, to search one’s name in the 
voter’s list and/or to know one’s polling station and/or to print the voter information.

• Pull SMS service for information on polling station.

• Two software were launched namely, “Samadhan” & “Suvidha”, for grievance redressal and granting 
permissions to political parties and candidates respectively, through single window system. These 
are both web based and in mobile application formats.

(E) MAJOR SVEEP INITIATIVES FOR PERSONS WITH DISABILITIES
• Database collection of diff erently abled persons being done in all districts. Facilities to be provided 

to encourage them to come out for vote, including creation of separate polling stations wherever 
necessary.

• Separate polling stations to be provided in govt. run leprosy homes, old age homes and centres for 
visually challenged people, if possible.

• Provision of wheel chairs and volunteers to assist any disabled voter.

(F) BOOTH AWARENESS GROUPS
• Distribution of pamphlets, posters, etc. through BLOs/ Gaoburahs/ NGO members to create awareness 

among the voters.

• AEROs/ BLOs/ Gaonburahs/ NGOs visiting lowest voter turnout PS areas for special campaign for 
creating voter awareness
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10. Glimpses of SVEEP Initiatives
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11. IT Applications for the General Election to
Assam Legislative Assembly, 2016

1. Toll-Free Helpline Number 1950 for CEO’s Call Center

2. Voter’s Search in Electoral Roll and printing of voter information-on CEO Assam’s website/NVSP/
android app ‘Electoral    Search’

3. Pull SMS for polling station information

4. SAMADHAN – Web/Mobile based Public Grievance Redressal System

5. SUVIDHA – Web/Mobile based Permission Granting System for candidates and political parties

6. MCC Monitoring System – Web based Model Code of Conduct Monitoring System for complaints 
relating to violation of MCC

7. GPS based Vehicle Tracking System – For flying squads

Samadhan (Public Complaint Redressal Mechanism) 
being used by CEO, Assam

For the General Election to Assam Legislative Assembly, 2016, the 
CEO, Assam is using ‘Samadhan’ - a web based application, as well 
as an Android based Mobile application for a Public Grievance 
Redressal. Samadhan is conceptualized as a Comprehensive 
system with the following features:

Multiple modes for receiving complaints (online, toll free no. • 

(1950), Web-based (online mode), Android based Mobile 
Application, and also for all complaints received manually or 
through post, fax etc. are also entered in the Samadhan portal, 
for eff ective, time bound redressal and monitoring. Online 
processing & disposal of complaints

Integrated with SMS based Alert and Monitoring system• 

Public can track and see ATR• 

This system is put in place at every DEO level in each district.

The application is available at URL http://election.cloudapp.
net/assam-samadhan . It can also be directly accessed from the 
CEO, Assam’s website, www.ceoassam.nic.in. The android-based 
mobile application of Samadhan is available in Google Play Store 
as ‘SAMADHAN[ASSAM]’
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Complaint Status (as on 19.03.2016) is as follows:

Total Complaints 

Received - 640a) 

Disposed - 595b) 

In Process -   45c) 

Details breakup all complain modes

  Disposed In Process Total

By Hand - 11 5 16a) 

Call Center - 198 12 210b) 

Online (Web) - 219 12 231c) 

Online (Mobile App) - 148 13 161d) 

Email - 5 0 5e) 

Dak or Courier - 14 1 15f) 

Electronic Media - 0 1 1g) 

Print Media - 0 1 1h) 

TOTAL - 595 45 640

How to register a complaint?

Step 1 - Enter Mobile No. and Click Get OTP    

Step 2 - Enter OTP and Click Validate OTP

Step 3 - After OTP validation Complaint Registration window will appear

Step 4 - Fill the required information and click Save Button

Step 5 - SMS with complaint id will be sent on the registered mobile no & email.

How to get the Status of complaint?

Complaint status can be viewed by providing the Complaint ID and the Mobile Number used to register 
the complaint earlier on the link provided on the Samadhan portal http://election.cloudapp.net/assam-
samadhan

Suvidha Application being used by CEO, Assam

Suvidha is a web based application for candidates and agents/representative of political parties for 
submitting application online seeking permissions for various activities related to poll campaigning. It 
provides for applying, processing, granting/rejecting and monitoring permissions. This system is put in 
place at every DEO level in each district.
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The application is available at URL http://election.cloudapp.net/assam-suvidha

Android app Suvidha[Assam] is also available.

The various categorises for which an applicant can seek permissions through this web application are 
as follows:

Permission to hold meeting and loud speakeri) 

Permission for opening temporary party officeii) 

Permission for use of vehicleiii) 

Permission to take our procession and use of loud speakeriv) 

Permission to hold street corner meeting and use of loud speakerv) 

Permission for use of helicopter and helipadvi) 

Permission for construction of rostrum/barricadevii) 

Once an application is submitted online, the applicant receives the application id through SMS and 
email.

For processing the application, there are two categories of users in Suvidha.

DEOi) 

SP/SDPOii) 

DEO receives the application and forwards the same to SP/SDPO online for further processing or 
manually forwards the application to agencies like PWD, Fire Services etc. The SP/SDPO seeks the NOC/
Police Report from the concerned police station, uploads the NOC/report when it is received and returns 
the application with recommendation to DEO. Then the DEO, based on the SP/SDPO’s recommendation, 
either accepts or rejects the application, stating the reason for rejection. For accepted application, order 
is issued by DEO and uploads the order to the system.  For manually forwarded application, when the 
report is received from the agencies, the DEO uploads them accordingly and based on such report, DEO 
accepts/rejects the application.

At any time the applicant can check the status of the application online by entering the application id and 
mobile number. For accepted application, he may download the final order from the portal.

The portal has various reporting facilities that helps DEO and CEO for monitoring the process.

Suvidha Status as on 19th March 2016:

Total applications received     … … …  1170I) 

Total applications disposed    … … … 1027II) 

Total applications in process  … … …   143    III) 
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Annexure 1 - Polling Stations where the voter turnout in 
the last Assembly Election were recorded lowest

Statement showing the 10 numbers of Polling Station of each Election District where the 
voter turnout in the last Assembly Election were recorded lowest.

District_Name No & Name of AC PS_No PS_Name 5 of turnout 
in AE-2011 Reason for low turnout.

1 2 3 4 5 6
Cachar 9-Silchar 165 Sanjay Gandhi LP School 46.41

Apathy/ unwillingness 
to cast vote, generally 
seen in the urban areas.

Cachar 9-Silchar 149 Cachar HS (R/N-5) 47.81
Cachar 9-Silchar 105 Chotolal Seth Institute (R/N-1) 48.17
Cachar 9-Silchar 98 Adharchand HSS (R/N-4) 48.78
Cachar 9-Silchar 99 Adharchand HSS (R/N-2) 50.46
Cachar 9-Silchar 198 Kanakpur LPS (R/N-2) 50.75
Cachar 9-Silchar 19 Tarapur Asomiya LP(R/N-2) 50.86
Cachar 9-Silchar 81 Krishnacharan Pathsala(R/N-3) 50.97
Cachar 9-Silchar 69 Sripally Bidyamandir LPS(R/N-1) 51.10

Majuli 99-Majuli (ST) 41 Mohkhuti Chapori LPS 53.16
Remote area. Lack of 
awareness amongst the 
voters.

Majuli 99-Majuli (ST) 48 2 No. Kamalabari LPS 63.39

Compared to other 
districts the rate is 
quite high though it is 
low compared to other 
polling station of this 
district.

Majuli 99-Majuli (ST) 49 Auniati MV School 70.26
Majuli 99-Majuli (ST) 59 Deodiaati MV School 70.76
Majuli 99-Majuli (ST) 89 Kumar Gaon LPS 70.98
Majuli 99-Majuli (ST) 110 Padmashree ME School 69.47
Majuli 99-Majuli (ST) 135 Major Deuti Tribal High School 69.89
Majuli 99-Majuli (ST) 140 54 No. Borbil LPS 70.70
Majuli 99-Majuli (ST) 145 Ratanpur Miri Nehru Smriti LPS 66.25
Majuli 99-Majuli (ST) 154 Takorchuk LP School 66.67
Jorhat 98-Jorhat 36 Bolia Gohain H S (E Pt.) 52.69

Lack of awareness.
Jorhat 98-Jorhat 41 Krishiloya LP S (R Pt.) 46.91
Jorhat 98-Jorhat 92 No. 4 Practicing MV S (R Pt.) 52.44

Apathy/ unwillingness 
to cast vote, generally 
seen in the urban areas.

Jorhat 98-Jorhat 93 No. 4 Practicing MV S (L Pt.) 51.24

Jorhat 98-Jorhat 94 Rajkumari Chandra Narayan Singa 
Adarsa Girls S (L Pt.) 37.56

Jorhat 98-Jorhat 95 Govt ME S 48.47
Jorhat 98-Jorhat 96 Muktab Adarsa LP S 53.18
Jorhat 98-Jorhat 97 Devi Charan Baruah H S (East Pt.) 50.49
Jorhat 98-Jorhat 100 No 4 Ward LP S (Left Pt) 48.75
Jorhat 98-Jorhat 101 No 4 Ward LP S (Right Pt) 52.63
Jorhat 98-Jorhat 111 Bharati Vidyalaya (South Pt.) 45.14
Golaghat 96-Khumtai 93 Panchayat Bhawan Uttar 63.91 Remote area. Lack of 

awareness amongst the 
voters.

Golaghat 96-Khumtai 44 Halmora Bagan LP School (R/S) 64.25
Golaghat 96-Khumtai 100 Umakanta LP School (R/S) 64.91
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Golaghat 95-Golaghat 20 Dandadhar Girls High School(L/S) 56.33

Apathy/ unwillingness 
to cast vote, generally 
seen in the urban areas.

Golaghat 95-Golaghat 19 Dandadhar Girls High School(R/S) 58.30

Golaghat 95-Golaghat 14 Golaghat Town New Girls High School 
(R/S) 59.41

Golaghat 95-Golaghat 33 Hemprobha Tirls College (L/S) 60.80
Golaghat 95-Golaghat 12 Chandmari LP School (R/S) 63.01
Golaghat 95-Golaghat 158 Noreshpur LP School (L/S) 63.01
Golaghat 95-Golaghat 23 Town Natun LP School (L/S) 63.06
Golaghat 94 Sarupathar 212 Naojan Bengali LP S ® 65.49

Though the turnout 
is low in these PS 
compared to other PS 
of this district but the 
rate is not very low 
compared to the turnout 
of other districts.

Golaghat 94 Sarupathar 108 M C Dev ME S (M) 65.36
Golaghat 94 Sarupathar 193 Haldhibari LP S (L) 65.35
Golaghat 94 Sarupathar 183 Lakhijayanti LP (L) 65.16
Golaghat 94 Sarupathar 101 Barpathar High S (L) 64.35
Golaghat 94 Sarupathar 149 Sarupathar Hindi ME S ® 64.29
Golaghat 94 Sarupathar 228 Vitor Chungajan Forest Beat Office 63.19
Golaghat 94 Sarupathar 233 Vitor chungajan LP S 62.97
Golaghat 94 Sarupathar 232 Nakhuti LP S ® 62.56
Golaghat 94 Sarupathar 234 Ehekhu Memorial S 16.67 Lack of awareness.

Hojai 92- Lumding 213 Manikpur LP S 2000 Bigha (Room 
No.2) 23.40

Lack of awareness. Hojai 92- Lumding 226 Puranakaki Ramnagar LP S 44.06
Hojai 91-Hojai 23 Borpukhuri LP S (Benguli) West Part 39.41

Hojai 91-Hojai 93 Deshabandhu Bidhyapith Girls H S 
(Room No.2) 51.12 Urban apathy.

Hojai 91-Hojai 179 Alveti Sankardev LP S 47

Rural area. Lack of 
awareness.

Hojai 91-Hojai 181 Udaipur LP S 34.36

Hojai 91-Hojai 182 Pam Gaon Bhaghyalaxmi LP S (Room 
No. 1) 36.28

Hojai 91-Hojai 183 Pam Gaon Bhaghyalaxmi LP S (Room 
No. 2) 39.60

Hojai 91-Hojai 254 No.4 Lankeswari Grant LP S (East 
Part0 51.41

Kaliabor 89-Kaliabor 77 Kaliabor Bagan Babu Club 61.54

Mostly tea garden area. 
Lack of awareness.

Kaliabor 89-Kaliabor 56 Sulung Primary S Balak (Pub Khanda) 68.90
Kaliabor 89-Kaliabor 143 Anjukpani Bagan LP S 69.05
Kaliabor 89-Kaliabor 19 Pachim Kaliabor Majalia S (Pub) 69.16
Kaliabor 89-Kaliabor 20 Pachim Kaliabor Majalia S (Pachim) 69.72
Kaliabor 89-Kaliabor 111 Jakhalabandha LP S 69.72
Kaliabor 89-Kaliabor 59 Hatibandha Bazar LP S 70.18
Kaliabor 89-Kaliabor 116 Bankateswar LP S (Pachim Khanda) 70.64

Kaliabor 89-Kaliabor 57 Sulung Primary S Balak (Pachim 
Khanda) 70.96

Kaliabor 89-Kaliabor 17 Rahdhala JB S (Middle Khanda) 70.97
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Nagaon 86-Nagaon 86 Haiborgaon Girls’ HS 51.20

Urban apathy.

Nagaon 86-Nagaon 28 Ratnakanta Borkakoti HS (W/P) 55.56
Nagaon 86-Nagaon 45 Nuruddin MES 55.43
Nagaon 86-Nagaon 53 Mohendra Baruah LPS 47.53
Nagaon 86-Nagaon 58 Kalimohan Baruah Vidyapith 43.30
Nagaon 86-Nagaon 109 Haibogaon Shisu Vidyalaya (W/P) 49.27
Nagaon 86-Nagaon 110 Haibogaon Shisu Vidyalaya (M/P) 49.78
Nagaon 86-Nagaon 30 Dimoruguri Balika LPS 55.49

Lack of awareness.

Nagaon 86-Nagaon 65 Putani Gomothagaon Swahid Balika 
LPS 47.43

Nagaon 83-Dhing 134 BhajaikhatiLPS 36.65

Morigaon 81-Laharighat 
LAC 2 2-Bhuragaon College (M) 56.10

Morigaon 81-Laharighat 
LAC 3 3-Bhuragaon College (W) 28.45

Morigaon 81-Laharighat 
LAC 4 4-Bhuragaon Adarsha ME School (N) 53.96

Morigaon 81-Laharighat 
LAC 10 22-Kathpari L.P.School 52.52

Morigaon 81-Laharighat 
LAC 12 44-Taptala L.P.School (E) 58.55

Morigaon 81-Laharighat 
LAC 14 46-Kherkata L.P.School 53.19

Morigaon 79-Jagiroad(SC) 
LAC 8 159-Jagiroad College (N) 47.23

Industrial area. Urban 
apathy.

Morigaon 79-Jagiroad(SC) 
LAC 12 164-Ghunusha L.P. School(N) 54.70

Morigaon 79-Jagiroad(SC) 
LAC 13 167-Kendriya Vidyalaya (N) 53.88

Morigaon 79-Jagiroad(SC) 
LAC 15 170-Kendriya Vidyalaya (E) 55.74

Gohpur 78-Gohpur 26 Bebajia Rakachandra Sanskrit Toll 70.11  
Gohpur 78-Gohpur 42 Kekurijan LP School 66.81  
Gohpur 78-Gohpur 43 Nehru ME School 59.74 Lack of awareness.
Gohpur 78-Gohpur 67 Pub Brahmajan LP School 69.10

Rate is quite high 
compared to other 
districts.

Gohpur 78-Gohpur 84 Bakori Dalani LP School 69.97
Gohpur 78-Gohpur 107 Madhaya Chatrang LP School (E) 69.46
Gohpur 78-Gohpur 108 Madhaya Chatrang LP School (W) 69.94
Gohpur 78-Gohpur 151 Sakura Indira ME School 50.00 Lack of awareness.
Gohpur 78-Gohpur 218 Rajgarh Ananadapur High School 67.09 Rate is quite high 

compared to other 
districts.Gohpur 78-Gohpur 219 Rajgarh Anandapur Venture LP School 70.25
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Biswanath 76 Biswanath 14 Uppar Garpal LP S 66.18

Rate is quite high 
compared to other 
districts.

Biswanath 76 Biswanath 18 Niz Garpal LP S (West Part) 66.09
Biswanath 76 Biswanath 53 Naduar Forest LP S 63.04
Biswanath 76 Biswanath 75 Rukasen ME S North Part 66.02

Biswanath 76 Biswanath 82 Samukjuli Nimnya Buniadi S (West 
Part) 66.32

Biswanath 76 Biswanath 91 Diring TE LP S (East Part) 61.21
Biswanath 76 Biswanath 161 Satsang High S (East Part) 65.85
Biswanath 76 Biswanath 162 Satsang High S (West Part) 65.35
Biswanath 76 Biswanath 163 Chariali HS & MP S 65.47
Biswanath 76 Biswanath 179 Rastriya Bidyapith (South Part) 59.28
Sonitpur 73-Tezpur 4 119- Siswati LP S 51.32

Urban apathy.

Sonitpur 73-Tezpur 10 139- Tezpur Bangali H S S (E) 50.49

Sonitpur 73-Tezpur 19 172- Dist. Employment Exchange 
Office (E) 49.63

Sonitpur 73-Tezpur 20 174- Dist. Employment Exchange 
Office (W) 52.15

Sonitpur 72-Barchalla 10 127- Teliagaon LP S (N) 50.93

Located in remote area. 
Lack of awareness.

Sonitpur 72-Barchalla 11 129-Muslim Chapori LP S (Venture) 
(temporary Shed) 29.65

Sonitpur 72-Barchalla 13 130-Muslim Chapori LP S (Venture) 
(temporary Shed) 19.90

Sonitpur 72-Barchalla 14 131-Muslim Chapori LP S 5.87
Sonitpur 71-Dhekiajuli 7 103 Dhekiajuli Jr. Basic S (N) 50.33
Sonitpur 71-Dhekiajuli 18 198- Champa Pather LP S 26.85
Mangaldoi 65-Kalaigaon 76 Mahtali LP S ® 0.00

Poll boycotted by public.
Mangaldoi 65-Kalaigaon 77 Mahtali LP S (L) 0.00
Mangaldoi 65-Kalaigaon 192 Baralakhaity LP S ® 37.00

Lack of awareness.

Mangaldoi 65-Kalaigaon 191 No. 2 Ghatarag LP S 46.00
Mangaldoi 65-Kalaigaon 210 Arikati LP S 54.00
Mangaldoi 65-Kalaigaon 194 Bhokelikanda LP S 56.00
Mangaldoi 65-Kalaigaon 195 Dhariaikhaity LP S ® 56.00
Mangaldoi 65-Kalaigaon 190 Borachuba LP S 58.00
Mangaldoi 65-Kalaigaon 147 Upahupara LP S (L) 60.00
Mangaldoi 65-Kalaigaon 59 Santipur Girls ME S (S) 61.00
Udalguri 64 Panery 11 Samrang LP S 54.06

Lack of awareness.

Udalguri 64 Panery 138 Kalibari LP S (M) 58.74
Udalguri 64 Panery 141 Satgari MV S (L) 59.51
Udalguri 64 Panery 142 Satgari MV S (M) 59.53
Udalguri 64 Panery 144 Tangla Twon Adarsha LP S ® 58.82
Udalguri 64 Panery 145 Tangla Twon Adarsha LP S (L) 48.78
Udalguri 64 Panery 146 Tangla Model ME S 52.47
Udalguri 64 Panery 147 Tangla HE S (N P) 58.45
Udalguri 64 Panery 148 Tangla HE S (S P) 57.83
Udalguri 64 Panery 150 Tangla Gaon LP S ® 60.69
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Nalbari 61-Dharmapur 6 Saplekuchi L.P.School 51.25

Lack of awareness.

Nalbari 60-Barkhetry 142 Laupara LP School 44.84
Nalbari 60-Barkhetry 139 Tilardila LP School (RW) 45.59

Nalbari 60-Barkhetry 121 Barchar Kurihamari Milan ME 
Madrassa (LW) 48.12

Nalbari 60-Barkhetry 173 No.1 Katpuha LP School (RW) 48.78
Nalbari 59-Nalbari 2 Ranqafali MV School (RW) 0.00 Poll boycotted by public 

out of resentment for 
not undertaken any 
developmental scheme 
in the area.

Nalbari 59-Nalbari 3 Ranqafali MV School (L/W) 0.00

Nalbari 59-Nalbari 70 Balikaria Kalibhawan LP School (L/W) 47.77
Lack of awareness.Nalbari 59-Nalbari 184 Baharghat Ucchabuniyadi School (LW) 48.59

Nalbari 58-Tamulpur 162 Topinath Bardoloi High School (M/W) 44.74
Rangia 56 Kamalpur 71 Ghopla LP S 60.88

Lack of awareness.
Rangia 56 Kamalpur 34 No.139 Siddhinath Sarma LP S (L/Wing) 52.21
Rangia 56 Kamalpur 36 Rangia Town LP S (L/Wing) 56.35

Urban apathy.

Rangia 56 Kamalpur 37 Jawarharlal Nehru Sishu Bidyalaya (R/
Wing) 58.56

Rangia 56 Kamalpur 38 Jawarharlal Nehru Sishu Bidyalaya 
(Ka/Wing) 60.32

Rangia 56 Kamalpur 41 Rangia HS S (R/Wing) 64.47
Rangia 56 Kamalpur 42 Rangia HS S (L/Wing) 58.06
Rangia 56 Kamalpur 43 Rangia Hindi H S (R/W) 57.84
Rangia 56 Kamalpur 44 Rangia Hindi H S (Ka/W) 56.07
Rangia 56 Kamalpur 69 Shukla High S 56.91

Lack of awareness.
Rangia 56 Kamalpur 183 Ahotguri Majuchupa LP S 63.32

Kamrup (M) 53-Gauhati East 215 Assam State Housing Board, R.G. Baruah 
Road, Sundarpur, Guwahati-5(L/W) 33.61

Apathy/ unwillingness 
to cast vote, generally 
seen in the urban areas.

Kamrup (M) 53-Gauhati East 76 L.O.G. Hindi School (R/W) 39.71
Kamrup (M) 53-Gauhati East 64 Nicholas High School (R/W) 39.91
Kamrup (M) 53-Gauhati East 81 Jain Saitanya Terapanthi Bhawan (L/W) 40.02
Kamrup (M) 53-Gauhati East 26 Indrapur LP School (L/W) 40.13
Kamrup (M) 52-Dispur 160 Barsajai Jatiya Vidyalaya (L/W) 36.40
Kamrup (M) 52-Dispur 185 Rajdhani ME School (L/W) 36.99
Kamrup (M) 52-Dispur 159 Barsajai Jatiya Vidyalaya (R/W) 37.15
Kamrup (M) 52-Dispur 184 Rajdhani ME School (R/W) 37.21
Kamrup (M) 52-Dispur 178 Sarumotoria L.P.School (E/W) 39.29
Kamrup 49-Chaygaon 13 Bardia Sapari LPS 54.32

Lack of awareness.

Kamrup 49-Chaygaon 4 Madhyam Bhatkhowadia LPS (L/w) 57.49
Kamrup 48-Boko 238 Bhanubhakta LPS (L/w) 20.92
Kamrup 48-Boko 237 Bhanubhakta LPS (R/w) 38.89
Kamrup 48-Boko 193 Hahim High School (L/W) 43.47
Kamrup 48-Boko 236 Bangjeng LPS 54.97
Kamrup 48-Boko 192 Hahim High School (R/W) 58.92
Kamrup 48-Boko 46 Duramari LPS 46.36
Kamrup 48-Boko 128 Ukiam Froest I.B. 56.58
Kamrup 48-Boko 127 Ukiam Minor School (R/W) 60.37
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Barpeta 47-Chenga 148 Major Char L.P.School (L/W) 57.06

Lack of awareness.

Barpeta 47-Chenga 36 30 No. Suha ME School (L/W) 58.81
Barpeta 46-Sarukhetri 165 1341 No. Harighat L.P. School 55.76
Barpeta 46-Sarukhetri 154 409 No. Sarthebari L.P. School (L/W) 56.84
Barpeta 46-Sarukhetri 177 Byashkuchi M.V. School 57.79
Barpeta 46-Sarukhetri 20 1331 No. Fularguri L.P. School (R/W) 58.80
Barpeta 46-Sarukhetri 188 Khudra Amrikhowa High School (R/W) 58.85
Barpeta 46-Sarukhetri 132 39 No. Kaskuri L.P. School 59.19
Barpeta 46-Sarukhetri 158 1008 No. Sarthebari L.P. School (R/W) 59.27
Barpeta 46-Sarukhetri 156 Sarthebari Girls M.V. School(L/W) 59.40
Barpeta 43-Barpeta 131 Juroram Pathak Girls High School 57.05 Urban apathy.
Bajali 42-Patacharkuchi 4 Tihu H.S. School ( R/W) 51.69

Lack of awareness.

Bajali 42-Patacharkuchi 5 Tihu H.S. School ( L/W) 53.80
Bajali 42-Patacharkuchi 20 Makhibha Baishyapara LPS(R-P) 56.62
Bajali 42-Patacharkuchi 62 Sahid Madan Rowta HSS (S.W) 58.25
Bajali 42-Patacharkuchi 78 38No.Bhogpur :P School (R-Part) 58.84
Bajali 42-Patacharkuchi 84 Swahid Akshendra H.S. ( R-Part) 59.21
Goalpara 37-Goalpara East 28 Goalpara College (M/W) 59.23

Urban apathy.
Goalpara 37-Goalpara East 53 Baladmari Govt. High School (L/W) 63.89
Goalpara 37-Goalpara East 54 Baladmari Govt. High School (R/W) 64.21
Goalpara 37-Goalpara East 19 No.1 Town LP School (L/W) 67.65
Goalpara 37-Goalpara East 138 New Rajapara LP School 67.72

Not very low compared 
to the other districts.

Goalpara 37-Goalpara East 32 Baladmari Char ME School (L/W) 67.83
Goalpara 37-Goalpara East 25 Goaltuli Girl’s ME School (R/W) 68.72
Goalpara 37-Goalpara East 48 Bapujinagar Prathamik Bidyalaya 68.99
Goalpara 36-Dudhnoi(ST) 50 Belpara LP School 50.62 Lack of awareness.

Goalpara 36-Dudhnoi(ST) 78 Balasara JB School (S/W) 68.80 Not very low compared 
to the other districts.

Bijni 33-Bijni 6 222 No. ;Batabari LP School (Room 
No. 1) 72.64

Not very low compared 
to the other districts.

Bijni 33-Bijni 7 222 No. ;Batabari LP School (Room 
No. 2) 76.57

Bijni 33-Bijni 61 493 No. Bhawraguri LP School (Room 
No. 3) 74.49

Bijni 33-Bijni 64 91 No. Makra Silbari LP School (Room 
No.2) 71.52

Bijni 33-Bijni 69 Alari ME School 69.64

Bijni 33-Bijni 70 110 No. Tangabari J.B.School (Room 
No. 1) 70.33

Bijni 33-Bijni 71 110 No. Tangabari J.B.School   (Room 
No. 2) 74.55

Bijni 33-Bijni 75 375 No. Katuribari LP School (Room 
No.2) 73.33

Bijni 33-Bijni 144 Bijni Bidhyapith HS School 74.19
Bijni 33-Bijni 152 Fagunagaon ME School (Room No.2) 71.77
Bijni 33-Bijni 170 Bijni Bandhab HS School (Room No.2) 73.93
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Bongaigaon 32 Bongaigaon 
LAC 42 Dhaligaon BRPL Community Centre 

(North Side) 42.51

Urban apathy.

Bongaigaon 32 Bongaigaon 
LAC 47 Delhi Public S (West Side) 43.01

Bongaigaon 32 Bongaigaon 
LAC 46 Delhi Public S (East Side) 53.32

Bongaigaon 32 Bongaigaon 
LAC 130 Kalibari Bidyaniketan UP S (West Side) 53.49

Bongaigaon 32 Bongaigaon 
LAC 48 Delhi Public S (North Side) 55.51

Bongaigaon 32 Bongaigaon 
LAC 28 Cgaoagyru LP S (West Side) 55.64

Bongaigaon 32 Bongaigaon 
LAC 129 Kider Gaarten Prathamik Vidyalaya 58.04

Bongaigaon 32 Bongaigaon 
LAC 43 Dhaligaon BRPL Community Centre 

(West Side) 58.59

Bongaigaon 32 Bongaigaon 
LAC 140 New Bongaigaon Rly LP S (South side) 62.00

Bongaigaon 32 Bongaigaon 
LAC 190 New Bongaigaon Rly LP S (West side) 62.07

Kokrajhar 30 Kokrajhar East 
(ST) 208 Bishmuri Temporary Relief Camp 

(N/S) 33.61

Pre dominantly 
inhabitated by tribal 
population. Lack of 
awareness.

Kokrajhar 30 Kokrajhar East 
(ST) 168 Girls HS S (M/S) 50.60

Kokrajhar 30 Kokrajhar East 
(ST) 175 804 Rupnath Brahma Vidyapith (R/S) 54.27

Kokrajhar 30 Kokrajhar East 
(ST) 203 Joyapur Relief Camp (W/S) 57.04

Kokrajhar 30 Kokrajhar East 
(ST) 166 Grila HS S (W/S) 57.12

Kokrajhar 30 Kokrajhar East 
(ST) 171 Kokrajhar Vidyapith H S (S/S) 57.95

Kokrajhar 30 Kokrajhar East 
(ST) 87 Ashrabari MV S (E/S) 40.50

Kokrajhar 30 Kokrajhar East 
(ST) 93 Runikhata ME S (L/S) 41.46

Kokrajhar 30 Kokrajhar East 
(ST) 237 Runikhata H S 42.88

Kokrajhar 30 Kokrajhar East 
(ST) 37 525 Hatidura LP S (W/S) 46.99

Gossaigaon 29-Kokrajhar 
West (ST) 186 Faluguri LPS 46.46

Lack of awareness.
Gossaigaon 29-Kokrajhar 

West (ST) 161 Pachagarh Rastrabhasha Vidyapith 
(L/S) 55.92
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Gossaigaon 28-Gossaigaon 209 Sapkata HS (R/S) 44.71

Remote area. Lack of 
awareness amongst the 
voter.

Gossaigaon 28-Gossaigaon 2 Janaligaon LPS (L/S) 46.97
Gossaigaon 28-Gossaigaon 210 Sapkata HS (L/S) 47.73
Gossaigaon 28-Gossaigaon 211 Sapkata MES 55.06
Gossaigaon 28-Gossaigaon 61 Kashiabari MES (R/S) 59.62
Gossaigaon 28-Gossaigaon 35 Ballomjhora LPS (L/S) 59.78
Gossaigaon 28-Gossaigaon 62 Kashiabari MES (L/S) 63.74
Gossaigaon 28-Gossaigaon 122 Gossaigaon Girls HS 64.65

Bilasipara 27-Bilasipara 
East 216 Falimari ME (L) 39.03

Lack of awareness.

Bilasipara 27-Bilasipara 
East 215 Falimari ME (R) 50.71

Bilasipara 27-Bilasipara 
East 77 2048 Swahid Smriti Vidya Niketan 64.25

Bilasipara 27-Bilasipara 
East 125 104 Gaurangtari Girls LPS 64.80

Bilasipara 27-Bilasipara 
East 158 975 Arearjhar Girls LPS (R) 66.62

Bilasipara 27-Bilasipara 
East 109 Damadorpur MES(L) 67.74

Bilasipara 26-Bilasipara 
West 94 Kathalbari MES 48.61

Bilasipara 26-Bilasipara 
West 8 1061 Deshbandhu Smriti Vidyapith 62.61

Bilasipara 26-Bilasipara 
West 9 Sapatgram Amalgamated Academy (R) 64.40

Bilasipara 26-Bilasipara 
West 10 Sapatgram Amalgamated Academy (L) 66.63

Dhubri 25- Golakganj 30 1969 No. Kharkhari LP S (L) 37.53 Lack of awareness.
Dhubri 23- Dhubri 136 Jawahar Hindi H S ® 56.11

Urban apathy.

Dhubri 23- Dhubri 149 Jawahar Hindi H S (M) 56.80
Dhubri 23- Dhubri 137 Dhubri Girls Academy ® 58.34
Dhubri 23- Dhubri 138 Dhubri Pre-Nursery S 58.68
Dhubri 23- Dhubri 126 Dhubri Boys HS S ® 59.50
Dhubri 23- Dhubri 124 Dhubri Girls HS S ® 60.63
Dhubri 23- Dhubri 141 922- Dhubri Town LP S 60.92
Dhubri 23- Dhubri 170 Bidyapara HS S ® (E) 60.93
Dhubri 23- Dhubri 127 Dhubri Boys HS S (L) 61.09
South Salmara 22-South Salmara 126 South Salmara Girls ME S 56.98

Not very low compared 
to other districts.

South Salmara 22-South Salmara 158 2001 Rasamari LP S 59.88
South Salmara 22-South Salmara 139 780 Chaitarchar JB S 60.45
South Salmara 22-South Salmara 187 J. M. H. S. School 66.41
South Salmara 22-South Salmara 131 1042 Saboltari LP S ® 66.57
South Salmara 22-South Salmara 86 1558 Paitkarvita Chatlarpar LP S ® 68.88
South Salmara 22-South Salmara 123 RBP HS S ® South Salmara 70.24
South Salmara 22-South Salmara 168 Sarkarergaon ME Madrassa 70.40
South Salmara 22-South Salmara 201 Nilokhiwa ME Madrassa 70.73
South Salmara 22-South Salmara 116 Boushkata Health Sub-Center 70.79
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Hamren 20-Baithalangso 
(ST) 112 Bhelapara LP School (R/W) 47.04

Remote area. 
Predominantly tribal 
population. Lack of 
awareness.

Hamren 20-Baithalangso 
(ST) 113 Bhelapara High  School 44.85

Hamren 20-Baithalangso 
(ST) 130 Indira Nagar LP School (L/W) 57.38

Hamren 20-Baithalangso 
(ST) 131 Indira Nagar LP School (Middle) 57.72

Hamren 20-Baithalangso 
(ST) 134 Artukekang LP School (R/W) 47.97

Hamren 20-Baithalangso 
(ST) 136 Bithung Rengthama LP School (R/W) 57.68

Hamren 20-Baithalangso 
(ST) 137 Bithung Rengthama LP School (L/W) 47.20

Hamren 20-Baithalangso 
(ST) 190 Anganqadi Centre 34.95

Hamren 20-Baithalangso 
(ST) 192 Muthadae LP School (L/W) 60.49

Hamren 20-Baithalangso 
(ST) 199 Upilangso LP School 53.91

Karimganj 1-Ratabari 189 184 No. Cheragibond LP School (Left 
Side) 0

Poll boycotted by the 
public out of resentment 
i, e, not undertaken 
developmental activities 
as demanded by the 
public.

Karimganj 1-Ratabari 179 506 No. Shyamaprasadpur LP School 0

Karimganj 1-Ratabari 180 Bojoylakshmi Venture ME School 0

Karimganj 1-Ratabari 181 680 No. Basudev Nath LP School 0

Karimganj 1-Ratabari 182 Rongpur MV School (Roon No.1) 0

Karimganj 1-Ratabari 183 Rongpur MV School (Roon No.2) 0

Karimganj 1-Ratabari 184 471 Bhuthucherra LP School (Right 
Side) 0

Karimganj 1-Ratabari 185 471 Bhuthucherra LP School (Right 
Side) 0

Karimganj 1-Ratabari 186 617 No. Birojapur LP School (Right 
Side) 0

Karimganj 1-Ratabari 187 617 No. Birojapur LP School (Left Side) 0

Karimganj 1-Ratabari 188 190 No. Cheragi Forest LP School (Left) 0

Karimganj 1-Ratabari 190 Rongpur MV School (Room No.3) 0

Karimganj 1-Ratabari 170 484 No. Krishnapur LP School 0
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Diphu Karbi 
Anglong 18 Howraghat 5 Angjok Pani LP S (R/W) 68

Not very low compared 
to other districts.

Diphu Karbi 
Anglong 18 Howraghat 6 Angjok Pani LP S (L/W) 68

Diphu Karbi 
Anglong 18 Howraghat 7 Napani LP S (L/W) 68

Diphu Karbi 
Anglong 18 Howraghat 16 Sarpo Kathar LP S (L/W) 67

Diphu Karbi 
Anglong 18 Howraghat 36 Sirilangso LP S 65

Diphu Karbi 
Anglong 18 Howraghat 39 Bura Hansr LP S (R/W) 61

Diphu Karbi 
Anglong 18 Howraghat 54 Sam Taro LP S 65

Diphu Karbi 
Anglong 18 Howraghat 60 Phuloni LP S (R/W) 65

Diphu Karbi 
Anglong 18 Howraghat 147 Howraghat LP S 66

Diphu Karbi 
Anglong 18 Howraghat 148 Howraghat ME S 64

Bokajan 17 Bokajan (ST) 
LAC 136 A.S.R.F LP School (R/W) 47.7

Remote area. 
Predominantly tribal 
population. Lack of 
awareness.

Bokajan 17 Bokajan (ST) 
LAC 132 A Dongkam Eng. LP School (R/W) (A) 48.3

Bokajan 17 Bokajan (ST) 
LAC 137 A.S.R.F LP School (L/W) 51.9

Bokajan 17 Bokajan (ST) 
LAC 112 Bokajan Block LP School (R/W) 54.9

Bokajan 17 Bokajan (ST) 
LAC 109 Amorajan LP School (L/W) 57.7

Bokajan 17 Bokajan (ST) 
LAC 35 Sarthe Timung LP S 58.8

Bokajan 17 Bokajan (ST) 
LAC 130 Lahorijan LP S (L/W) 59.2

Bokajan 17 Bokajan (ST) 
LAC 140 Balijan LP S (L/W) 60.0

Bokajan 17 Bokajan (ST) 
LAC 102 Upper Okehaimukh LP S (L/W) 60.8

Bokajan 17 Bokajan (ST) 
LAC 96 Koliajan LP S 61.6
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Dima hasao 16-Haflong (ST) 101 101 Nianglo Pungo LP School 0

Poll boycotted by 
the people as a mark 
of protest for not 
fulfilling their long 
standing demands. The 
protest was lead by a 
organization namely, 
Indigeneous Peoples’ 
Forum demanding 
bifurcation of the Dima 
Hasao District.

Dima hasao 16-Haflong (ST) 102 102 Hereilo LP School 0

Dima hasao 16-Haflong (ST) 103 103 Tungje LP School 0

Dima hasao 16-Haflong (ST) 106 106 Choto-Laisong LP School 0

Dima hasao 16-Haflong (ST) 107 107 Upper Tuolpui LP School 0

Dima hasao 16-Haflong (ST) 118 118 Lower Muolhoi LP School 0

Dima hasao 16-Haflong (ST) 119 119 Muolhoi High Schoo 0

Dima hasao 16-Haflong (ST) 120 120 PMS High School Muolhoi 0

Dima hasao 16-Haflong (ST) 121 121 Muolhoi Upper LP School 0

Dima hasao 16-Haflong (ST) 137 137 Boro Haflong LP School 0

Dima hasao 16-Haflong (ST) 157 157 Khothang LP School 0

Dima hasao 16-Haflong (ST) 161 161 Asalu LP School 0

Dima hasao 16-Haflong (ST) 164 164 Hangrum LP School 0

Dima hasao 16-Haflong (ST) 165 165 Boro Leikek LP School 0

Dima hasao 16-Haflong (ST) 166 166 N Songkai LP School 0

Dima hasao 16-Haflong (ST) 167 167 Leiri LP School 0

Dima hasao 16-Haflong (ST) 168 168 Baladhan LP School 0

Dima hasao 16-Haflong (ST) 169 169 Boro Arkap LP School 0

Dima hasao 16-Haflong (ST) 170 170 Ramvom LP School 0

Dima hasao 16-Haflong (ST) 172 172 Khuongluong LP School 0

Dima hasao 16-Haflong (ST) 185 185Buolmuol Bagan LP School 0

Dima hasao 16-Haflong (ST) 189 189 Purana Hnachangzol LP School 0

Dima hasao 16-Haflong (ST) 163 163 Boro Nianglo LP School 0.79

Dima hasao 16-Haflong (ST) 139 139 Songpijang High School 0.86

Dima hasao 16-Haflong (ST) 148 148 N Keujuk ME School 1.83

Dima hasao 16-Haflong (ST) 159 159 Songbung LP School 2.23

Dima hasao 16-Haflong (ST) 138 138 Ngullam-I LP School 2.39

Dima hasao 16-Haflong (ST) 175 175 Changpijang LP School 4.23

Dima hasao 16-Haflong (ST) 176 176 Retzol LP School 4.59

Dima hasao 16-Haflong (ST) 174 174 Paolet LP School 5.14

Dima hasao 16-Haflong (ST) 160 160 Saron LP School 5.31

Dima hasao 16-Haflong (ST) 86 86 Boro Chenam LP School 9.07

Sadiya 126-Sadiya 78  55.09

Remote area and lack of 
awareness.

Sadiya 126-Sadiya 91  56.37
Sadiya 126-Sadiya 59  57.55
Sadiya 126-Sadiya 10  59.51
Sadiya 126-Sadiya 7  60.99
Sadiya 126-Sadiya 67  61.91
Sadiya 126-Sadiya 25  62.25
Sadiya 126-Sadiya 65  62.92
Sadiya 126-Sadiya 9  62.94
Sadiya 126-Sadiya 102  63.33

Tinsukia 124-Margherita 175 Honju Gaon Community Center 3.13

Located at a very remote 
area along the boundary 
of Arunachal Pradesh. 
Lack of awareness.
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Tinsukia 124-Margherita 153 A.R.T.& Co’s ME School(L)(A) 47.73

Lack of awareness.
Tinsukia 124-Margherita 65 Tipong High School (L) 54.89
Tinsukia 124-Margherita 64 Tipong High School ( R ) 57.44
Tinsukia 124-Margherita 145 Borgolai Colliery Telegu LP School 58.31

Tinsukia 124-Margherita 135 Gopinath Bordoloi Refugee ME School 
(L) 58.83

Urban apathy.
Tinsukia 124-Margherita 127 Margherita Town Gandhi Vidya Mandir 

(L) 60.95

Tinsukia 124-Margherita 174 Tipong Colliery M.E. School 60.99

Tinsukia 124-Margherita 126 Margherita Town Gandhi Vidya Mandir 
( R ) 61.52

Tinsukia 124-Margherita 41 Kujupather L.P. School 62.01 Lack of awareness.
Tinsukia 123-Digboi 114 Valika Vidyamandir ® 49.84

Urban and industrial 
area. Urban apathy.

Tinsukia 123-Digboi 115 Valika Vidyamandir (M) 47.69
Tinsukia 123-Digboi 116 Golden Jubilli Complex AOD, Digboi ® 50.89

Tinsukia 123-Digboi 117 Golden Jubilli Complex AOD, Digboi 
(M-1) 49.47

Tinsukia 123-Digboi 119 Golden Jubilli Complex AOD, Digboi (L) 49.90
Tinsukia 122-Tinsukia 21 Banikanta Vidyalaya (L) 50.45
Tinsukia 122-Tinsukia 54 Kanya Pathsala ® 48.95
Tinsukia 122-Tinsukia 56 Senairam Higher S S ® 44.76
Tinsukia 122-Tinsukia 57 Senairam Higher S S (M) 46.79
Tinsukia 122-Tinsukia 58 Senairam Higher S S (L) 41.35
Dibrugarh 120-Naharkatia 134 BVFC STAFF CLUB (NORTH) 43.31

Industrial area. Urban 
apathy.

Dibrugarh 120-Naharkatia 138 NAMRUP BVFC HIGH SCHOOL CENTER 
NO.1(NORTH) 35.90

Dibrugarh 120-Naharkatia 139 NAMRUP BVFC HIGH SCHOOL CENTER 
NO 2          ( SOUTH) 4314

Dibrugarh 120-Naharkatia 140 NAMRUP BVFC HIGH SCHOOL (E) 45.47
Dibrugarh 119-Tingkhong 108 Halmari TE LP School 0.00 Lack of awareness.

Dibrugarh 118-Duliajan 100 Oil India HS School Central No.2 (South 
) 43.18

Industrial area. Urban 
apathy.

Dibrugarh 118-Duliajan 101 Oil India HS School Central No.2 (South 
) 36.79

Dibrugarh 117-Lahowal 20 Sissue Niketor H.E.School(B) 45.50

Lack of awareness.Dibrugarh 117-Lahowal 22 Sonali Sangha 46.38

Dibrugarh 117-Lahowal 26 Nirmali Gaon Girls High School (South 
) 43.16

Dibrugarh 116-Dibrugargh 102 Grahambazar Boys’ High School 
(Middle) 45.72 Urban apathy

Jonai 114-Jonai(ST) 1 Kabu Chapori LP School              ( Room 
No. 1 ) 52

In riverine area. Lack of 
awareness.

Jonai 114-Jonai(ST) 2 Kabu Chapori LP School              ( Room 
No. 2 ) 55.52
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Jonai 114-Jonai(ST) 3 Kabu Chapori LP School              ( Room 
No. 3) 58.40

Lack of awareness.

Jonai 114-Jonai(ST) 189 Phulbari LP School ( Room No.4) 59.53

Jonai 114-Jonai(ST) 86 Bagariguri LP School ( Room No.1 ) 59.91

Jonai 114-Jonai(ST) 26 Nepali Basti LP School ( Room No. 1 ) 60.91

Jonai 114-Jonai(ST) 313 Haladhibari LP School ( Room No. 2) 61.10

Jonai 114-Jonai(ST) 28 Nepali Basti LP School ( Room No. 3 ) 61.50

Jonai 114-Jonai(ST) 124 Simen Chapori LP School ( Room No.2) 61.67

Jonai 114-Jonai(ST) 84 Telam Janajati ME School           ( Room 
No.1) 62.27

Dhemaji 113 Dhemaji (ST) 
LAC 53 Chenia Deuri Lp S (NW) 32.56

Lack of awareness.Dhemaji 113 Dhemaji (ST) 
LAC 189 Karichuk LP S 53.01

Dhemaji 113 Dhemaji (ST) 
LAC 190 Karichuk LPS (WW) 53.46

Dhemaji 113 Dhemaji (ST) 
LAC 161 Gyandoi LP S 55.51

Urban apathy.

Dhemaji 113 Dhemaji (ST) 
LAC 162 Dhemaji Mahavidalya (WW) 55.64

Dhemaji 113 Dhemaji (ST) 
LAC 61 Pachim Gogamukh ME S 56.87

Lack of awareness.

Dhemaji 113 Dhemaji (ST) 
LAC 252 Hapatia H S (NW) 57.93

Dhemaji 113 Dhemaji (ST) 
LAC 160 Dhemaji Mahavidalya (EW) 60.13 Urban apathy.

Dhemaji 113 Dhemaji (ST) 
LAC 201 Bhepara LP S 60.40

Lack of awareness.

Dhemaji 113 Dhemaji (ST) 
LAC 37 Gogamukh Chariali MV S (LW) 60.70
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Dhakuakhana 112- Dhakuakhana 
(ST) 97 Kalabari MV School 61.39

Not very low compared 
to other districts.

Dhakuakhana 112- Dhakuakhana 
(ST) 151 Dhakuakhana Grils Precticing MV 

School 63.21

Dhakuakhana 112- Dhakuakhana 
(ST) 108 Chakuli MV School 66.00

Dhakuakhana 112- Dhakuakhana 
(ST) 90 Ghilamara Adarsha LPS (E) 67.73

Dhakuakhana 112- Dhakuakhana 
(ST) 154 Nagar Amkatia LPS 69.06

Dhakuakhana 112- Dhakuakhana 
(ST) 202 Janji Dangdhara LPS 69.62

Dhakuakhana 112- Dhakuakhana 
(ST) 106 Purani Kathani LPS 71.03

Dhakuakhana 112- Dhakuakhana 
(ST) 94 Ghilamara Public High School 71.45

Dhakuakhana 112- Dhakuakhana 
(ST) 143 No.54 Hilodari LPS 71.82

Dhakuakhana 112- Dhakuakhana 
(ST) 24 Balijan Milanpur LPS 72.21

Dhakuakhana 112- Dhakuakhana 
(ST) 146 No.31 Kapahuwa LPS 74.61

Lakhimpur 111-Lakhimpur 61 Bazar LP School (L/S) 49.63

Urban apathy.

Lakhimpur 111-Lakhimpur 52 Govt. Higher Secondary School 
N.Lakhimpur (South Part) 52.30

Lakhimpur 111-Lakhimpur 47 Madharam Gogoi LP School (L/S) 60.47

Lakhimpur 111-Lakhimpur 68 Town M.E. Madrassa 60.69

Lakhimpur 111-Lakhimpur 54 N.Lakhimpur Girls’ HS School (L/S) 60.83

Lakhimpur 111-Lakhimpur 71 Aziz Boruah LP School (R/S) 61.69

Lakhimpur 111-Lakhimpur 25 Collegiate High School(L/S) 61.76

Lakhimpur 111-Lakhimpur 43 Panindra High School (L/S) 61.95

Lakhimpur 110-Naoboicha 19 Bhitoripam ME School 44.12 Lack of awareness.

Lakhimpur 109-Bihpuria 169 Bhimbar Deuri Girls’ High School (L/S) 60.13 Lack of awareness.

Sivasagar 108-Sivasagar 26 Kaliprashad Memorial Hall (E) 53.86

Urban apathy.

Sivasagar 108-Sivasagar 27 Kaliprashad Memorial Hall (W) 57.81

Sivasagar 108-Sivasagar 29 Phukan Nagar LP S (E) 52.87

Sivasagar 108-Sivasagar 31 Municipality Office (E) 52.73

Sivasagar 108-Sivasagar 34 O.N.G.C Staff  Club (E) 56.83

Sivasagar 108-Sivasagar 37 O.N.G.C LP S (N) 28.77

Sivasagar 108-Sivasagar 38 O.N.G.C LP S (S) 53.55

Sivasagar 108-Sivasagar 39 O.N.G.C LP S (M) 26.02

Sivasagar 108-Sivasagar 41 Polytechnical h S (M) 55.53

Sivasagar 108-Sivasagar 45 Thanuram Gogoi Memorial HS S (M) 54.12
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Charaideo 105 Mahmora 15 Moran Bijuli Nagar Prathamik 
Vidyalaya (West Part) 53.58

Lack of awareness

Charaideo 105 Mahmora 43 Bordoba Prathmaik Vidyalaya (E) 58.71

Charaideo 105 Mahmora 25 Sonari Hindi Prathmik Vidyalaya 57.38

Charaideo 105 Mahmora 26 Sonari Hindi Prathmik Vidyalaya (East 
Part) 60.63

Charaideo 105 Mahmora 51 Tingalibam Bagan Prathmik Vidyalaya 
(West) 59.79

Charaideo 105 Mahmora 69 Longpoti Basic MV S (North) 55.68

Charaideo 105 Mahmora 70 Longpoti Basic MV S (Middle) 60.86

Charaideo 105 Mahmora 80 Ouguri Lukhurakhan ME S (East) 60.11

Charaideo 105 Mahmora 81 Ouguri Lukhurakhan ME S (West) 62.29

Charaideo 105 Mahmora 84 Behbari Prathmaik Vidyalaya (West) 58.45

Nazira 104-Nazira 11 138 No. Chasimai Gogoi L.P. School 65.24  

Nazira 104-Nazira 13 Navajyoti Namdang M.V.School 64.09  

Nazira 104-Nazira 25 Nazira Nagar Boys L.P.School 63.02

Industrial & urban area. 
Apathy amongst the 

public generally seen.

Nazira 104-Nazira 28 ONGC Kendriya Vidyalaya (E) 36.45

Nazira 104-Nazira 29 ONGC Kendriya Vidyalaya (W) 29.75

Nazira 104-Nazira 31 Bortolla H.S.School (E) 61.27

Nazira 104-Nazira 34 Nazira Girls’ HS School 64.10

Nazira 104-Nazira 109 Luthuri L.P. School (E) 62.61

Lack of awareness.Nazira 104-Nazira 142 Maibela Project L.P.School 60.23

Nazira 104-Nazira 152 Bihubor Hindi L.P.School 62.87

Titabor 101- Mariani 23 Mahadev Agarlwalla H S (E/P) 53.8

Lack of awareness.
Titabor 101- Mariani 27 Mariani Railway Bengali LP S (W/P) 61.76

Titabor 101- Mariani 32 Mariani Railway H S ( N/P) 54.19

Titabor 101- Mariani 34 Mariani Railway H S ( S/P) 54.4

Titabor 100-Titabor 50 Mejenga Jr. Basic S (E/P) 54.08

Lack of awareness.

Titabor 100-Titabor 89 604 No Matikhola LP S 51.89

Titabor 100-Titabor 102 Balijan ME S (E/P) 61.74

Titabor 100-Titabor 104 7 No Block LP S (W/P) 61.73

Titabor 100-Titabor 105 Balijan ME S (W/P) 57.74

Titabor 100-Titabor 139 Gumati Devi Girls H S 61.23
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